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Summary of Skills and Strengths 

 Writing – strong writer with experience writing copy, blurbs, blog 

posts, articles, stories, and screenplays. Ability to write in variety of 

tones and styles to best convey a message. Writing is a deep passion 

of mine and where I shine.  

 Content - experience in creating, curating, and managing various 

pieces of content for marketing and creative purposes, including 

website and email.  

 Social Media – experience and skill in managing social media 

channels, communities, and campaigns both organic and paid. 

 Website – experience and skill managing websites from a high 

level, acting as the main point of contact to begin projects, update 

content, and troubleshoot. Managed major relaunch of large 

company website from start to finish.  

 Brand – experience and skill helping to develop and keep brand 

voice.  

 Project Management – experience and skill managing projects of 

various kinds from start to finish. Flexible and able to take lead or 

provide support.  

 Public Speaking – experience and skill delivering presentations and 

speeches.  

 Organization – highly organized individual in all areas, able to 

deliver work in a timely manner and have a hand in multiple 

projects.  

 Creativity – active and creative mind that I am happy to apply to 

wherever needed. 

 Cultural Ambassador – tendency to elevate the energy and culture 

of my teams by organizing birthday celebrations, team outings, and 

even teaching work yoga classes.  



 

Achievements 

 Revamped the digital channels for Greenleaf Gourmet Chopshop in terms of 

tone, look and feel, and over all activity.  

 Established marketing partnerships for each individual Greenleaf Gourmet 

Chopshop location with other businesses and organizations, leading to new 

customer leads and sales. Stores reported an increase in traffic from these 

partnerships ranging from 100-500 new customers per month. 

 Revamped the social channels for BJ’s Restaurants, Inc. in terms of tone, look 

and feel, and overall activity, and continued to manage and evolve said 

channels for 3 years. 

 Conceived, developed, and managed multiple paid social media campaigns at 

BJ’s Restaurants, Inc. which: 

o Achieved greater levels of engagement and sentiment than the channels 

had seen in the company’s history 

o Were credited with helping to boost brand awareness 

o Contributed to in-restaurant sales (Examples) - 

 Campaign 1: $1.2 Million   

 Campaign 2: $1M  

 Campaign 3: $3.1M 

 Campaign 4: $900K 

o Campaign 4 was hailed as being solely carried by the social media 

campaigns I developed and directly drove the $900K of sales 

 Co-managed the redesign and relaunch of BJ’s Restaurants’ website 

o A Master Business Objective for Marketing 

o A 6 month, $600k+ project 

o Managed work flow with agency  

o Oversaw and executed curation and creation of all content navigated 

and/or added to the new website 

o Launched website ahead of target date to positive reactions across the 

company  

Awards 

 Orange County Press Club – Best Food Blog 2013 – 3rd Place 

 BJ’s Restaurants, Inc. 2015 Meritorious Service Award  

 



 

Writing Samples 

 The following are writing samples which have been published on 

my website www.johnnylapasta.com 

 For a full view of the pieces including post structure with photos, 

GIFs and other media, please visit the links that are included with 

the excerpts.  

 

 

 

 

 

 

 

 

http://www.johnnylapasta.com/


 

Moderation – Balance – Lifestyle 

 Health/Lifestyle Post 

 Lighthearted, comical, instructional, and informational 

 https://johnnylapasta.com/2016/01/03/moderation-balance-lifestyle/ 

“For some reason in our society, too many people believe that when it comes to fitness that it is either all 

or nothing; you either eat whatever you want, don’t make an effort to exercise or move at all, and you 

remain unhappy with your image until some magical date where you decide to turn things around OR you 

can only eat kale and apples and have to work out for 2 hours per day to achieve the image you want. This 

is not the case. 

It is all an act of moderation and balance. Just because you decide to eat more nutritious and balanced foods 

doesn’t mean you can’t have a slice of cake at friend’s birthday party, or a bowl of pasta on a Sunday night, 

or a few slices of pizza while watching the game, or a cone of ice cream on a hot day. True, you cannot 

have these things every single day and hope to be in perfect shape, and sometimes you will have to say no 

to them, but you can certainly have them. I think that one of the problems is that people who resolve to trim 

down swear off these foods forever, eat only “health foods” that they don’t enjoy or haven’t learned to 

enjoy, and then one day are faced with temptation, and give in with reckless abandon by eating a whole box 

of pizza or tub of ice cream. I have been one of these people many times; starving myself of little 

indulgences, then binging on them, then hating myself and starting the cycle all over again. It sucks. Don’t 

do it.  

Instead, try this: resolve to eat more healthful meals around 75%-85% of the time. You know what this 

means because there are plenty of other articles and blogs on how to do this: lean proteins, more greens, 

good fats, complex carbohydrates. Then for the other 15%-25% of the time, allow yourself to indulge in 

those other foods that are more treats. Balance out your healthful eating with soulful eating for the best of 

both worlds. Moderate your portions; it is not the last time you will ever eat pasta or cake, so don’t feel the 

need to binge and eat the entire bowl or slice. Can you enjoy a moderate portion, savor the food, and feel 

satisfied with it? Give it a shot. It takes practice, but once you get it, it works.” 

“For me, living healthfully does not have a start and end date, it just is, it is just how I live my life and it 

makes me feel good and feel happy. Once you reach this place of adopting healthy habits to the point where 

they are what you naturally gravitate towards, you don’t feel like you are missing out, you just feel good. 

And when you feel good because of those habits, you keep them until they are part of you, and when that 

happens, you are well from January 1st to the next New Year’s Eve. ” 

https://johnnylapasta.com/2016/01/03/moderation-balance-lifestyle/


 

8 Things Fit People Do  

 Health/Lifestyle Post 

 Lighthearted, comical, instructional, and informational 

 Use of GIFs and short paragraphs alla Buzzfeed style 

 https://johnnylapasta.com/2016/06/27/8-things-fit-people-do/  

“1. We Prepare Much of our own food - Fit people still go out, fit people still get take out; but fit people 

also buy whole food ingredients and cook/prep many to the majority of our own meals. By purchasing 

quality ingredients and handling the preparation of them, we are able to control the amounts of fat, sodium, 

sugar, etc. in our food as well as manage our portions. It’s just an integral part of the lifestyle. It means 

carving out time to shop for the groceries, cook, and pack the food; it means hella Tupperware and a messy 

kitchen, but you feel great, often save money, and it can all be more flavorful too! ” 

“2. We make exercise a priority - It’s true; fit people make getting in movement an absolute priority in our 

day. I hear a lot of excuses along the lines of “I just don’t have time,” and that very well may be if you are 

just hoping for a random hour to open up in your day so you can fit a sweat in. The fact is, no matter how 

busy fit people are, they schedule the time for exercise in and rarely negotiate about it. It sometimes means 

getting up an hour earlier to make it to a before sunrise yoga or aerobics class or having lunch at your desk 

so you can squeeze in a gym sesh or spin class over your lunch break, but fit people will make it happen no 

matter what. Why? Because it makes us feel strong, it makes us feel good, and it makes us healthier and 

happier the rest of the time! The sacrifice of an hour is well worth it. ” 

“7.We say no -Sometimes we turn down the slice of cake if we’ve been having too much sugar or we opt 

for the chicken and vegetables rather than the burger if we’ve been going to town on the carbs and 

salt. This is NOT to say you can never have the cake or the burger, but you have to check in with yourself 

and see what is going to make you FEEL the best, and sometimes that means saying no. ” 

“8.We say yes -Living a life of strict eating patterns that never permits a little indulgence is not fun or 

sustainable. It is important to enjoy what life puts on the plate for you, and sometimes that is a big 

pizza or brownie Sunday. Don’t be afraid to indulge and enjoy: make sure to treat yourself! Complete 

deprivation is not the goal here, its balance. Your dessert Monday through Thursday might’ve been a small 

piece of dark chocolate, but on Friday go ahead and have the Pizookie! You are golden! I live by an 

80%/20% rule: 80% of the time I eat those traditionally healthier choices, 20% of the time I eat whatever 

the hell I want without apologies! So eat up me hearties yo-ho! ” 

https://johnnylapasta.com/2016/06/27/8-things-fit-people-do/
https://johnnylapasta.com/2016/03/13/butternut-brussels-and-bacon-pizza/
https://johnnylapasta.com/2016/03/13/butternut-brussels-and-bacon-pizza/
http://www.mybakingaddiction.com/ghirardelli-stuffed-brownie-sundaes/
http://www.bjsrestaurants.com/menus/desserts


 

Being Whole On Your Own 

 Lifestyle/Wellness Post 

 Serious, thought-provoking, and inspirational 

 https://johnnylapasta.com/2015/09/16/being-whole-on-your-own/  

“You see, all too often I have seen acquaintances and friends rush into relationships because they are 

desperately searching for a piece of themselves that they feel is missing and they feel they might find that 

piece in another human. Sometimes, we as humans seek our own happiness within another person. Sure, 

being in a relationship, being able to have someone to spend time with and so forth can certainly make us 

happy. I have found, however, that when one or both people in a relationship draws their source of 

happiness and sense of wholeness from a person outside of themselves that the relationship is bound to be 

turbulent and may ultimately end in broken hearts. By making another person your soul source of happiness 

and stability, you place fragile conditions on your own well-being while also unfairly placing an enormous 

responsibility on your partner. 

I would suggest to you that in order to be truly happy in a relationship and in life, we must first find 

happiness within our own selves. We must accept the people that we are as individuals, and love the people 

that we are as well. One must find contentment and joy in our qualities, characteristics, and true inner 

selves and be able to enjoy life as a whole and independent being. Have you ever met that person who 

seems to have everything going for them but for whatever reason is single, yet they seem so confident, 

beamingly happy, and truly free? Furthermore, have you met that couple that is so great together and seems 

so much in love, but both of the individuals in that relationship are completely strong, independent, and 

happy on their own as well? These are the people who have found strength within themselves and have 

embraced a joy-filled life on their own without placing conditions on other beings. 

When we can become these people above, we are then whole beings all by ourselves. Once we have found 

ourselves as complete, we may then find another being to share life with. When two whole and 

independently happy people enter into a relationship, their happiness is amplified by one another. Already 

separate joy filled creatures, they reflect their joy in each other and this allows them to shine even brighter. 

And yes, they will obviously be happy to be together. The difference, however, is that their happiness is not 

solely bound to the other. If it ends for whatever reason, while there may be sadness and heartbreak, each 

person is still a whole being that can continue on in life finding their own way and enjoying it too. ” 

 

 

 

https://johnnylapasta.com/2015/09/16/being-whole-on-your-own/


 

Why Meatless Monday? 

 Health/Lifestyle/Food Post 

 Informational, instructional, inspirational, and comical   

 Use of GIFs, info graphics, and short paragraphs to tell an engaging and easy to 

digest story  

 https://johnnylapasta.com/2015/09/16/being-whole-on-your-own/  

“So what is Meatless Monday? It is a simple movement aiming to inspire the world to cut their meat 

consumption completely one day a week for our bodies and for the planet. The statistics around the 

benefits of what going meatless one day a week does and can do are frankly astounding. 

By eating all meatless meals just once a week you fuel your body with plant-based foods and give your 

body a chance to have a break from digesting animal protein which ultimately benefits your heart, and also, 

many vegetarian dishes pack in the nutrients and vitamins you need to be at your best health. Studies have 

shown that by reducing meat consumption by just once per week you: 

 Reduce risk of heart disease 

 Reduce cancer risk 

 Fight off diabetes 

 Curb obesity” 

 

“Furthermore, by going meatless once a week, you hugely benefit the planet and significantly cut down on 

your carbon foot print. Most people don’t think about how much water, fuel, and other resources it takes to 

produce animal meat; the amount at which we are producing animal protein is one of the main reasons for 

our climate troubles. By going meatless for a day you: 

 Cut water usage 

 Reduce Greenhouse Gases 

 Reduce Fuel Dependence 

Need an example? No problem; by just you and you alone cutting meat one day a week, you save enough 

water to shower with for the rest of your week. 

Want more? Check this; if everyone practiced Meatless Monday that would mean we cut meat consumption 

by 15%, and that would have the same impact on Greenhouse Gas Emissions as taking 240 million cars off 

the road each year. What??? I know, mind blown and stomach craving vegan buffalo wings.” 

 

https://johnnylapasta.com/2015/09/16/being-whole-on-your-own/


 

Social and Copy Samples 

  

 

 

  

 

 



 

   

 

 



 

 

 

 

 

 



 

 

 

 

 

 

 

 

 



 

Email and Copy Samples 

 The following are visual and copy samples from Greenleaf Gourmet 

Chopshop’s Email Marketing program which I took over upon 

starting at Greenleaf.  

 I was credited with revamping the email program in terms of 

quality content, look and feel, and more frequent, timely email 

campaigns.  

 

 

 



 

 

 

 



 

 

 

 

 

 

 



 

Website and Copy Samples  

 The following are visual and copy samples from the BJ’s 

Restaurants, Inc. website www.bjsrestaurants.com   

 In 2016, we rebuilt, redesigned, and relaunched the website to be 

up to industry and brand standards. 

  This was a large scale project and Master Business Objective for 

the company.  

 I project managed the work flow, resources, and served as the 

client-side creative manager for the redesign and content; aiding in 

visual direction, copywriting, editing, and content curation.  

 

 
 

http://www.bjsrestaurants.com/


 

 
 

 



 

 

 

 



 

 

 

 



 

 

 

 

 

 

 

 



 

Social Media Campaign Samples 

 The following are summaries of a couple of successful social media 

ads and campaigns I ran for BJ’s Restaurants, Inc.  

 

Pumpkin Campaign 2015 

 September 2015, BJ’s brought back their seasonal fall offerings; 

Pumpkin Ale, a Pumpkin Ale Cocktail, Pumpkin Ale Float, and 

Pumpkin Pizookie.  

 With a budget of $25K, I directed our media agency in supporting 

the BJ’s produced video for Pumpkin Ale. 

 The video earned near 1 million impressions and received 513k 

views. 

 I ran organic campaigns alongside for all the pumpkin offerings. 

The total combined social impressions were close to 10 million.  

 The social support for all pumpkin offerings was credited with 

hugely contributing to the sales brought in by the products: 

o Pumpkin Ale and Beverages = $700K 

o Pumpkin Pizookie = $300K 

 

 

 



 

Free Pizookie Day 2015 

 In an effort to drive end of Q3 sales, BJ’s launched a “Free Pizookie 

Day”, offering BJ’s famous signature dessert for free with a $9.95 

purchase.  

 I directed and produced content, including an in-house made video, 

for a purely social campaign.  

 With a small budget and mostly organic postings, I launched the 

campaign a week ahead of Free Pizookie Day.  

 The campaign earned 2.25 Million impressions and 500K 

engagements.  

 Social media was the main channel credited with driving the 

promotion and the sales attributed to it.  

o Free Pizookie Day = $900K  

  

 

 

 



 

Final Statement 

 

I am a passionate young professional with a talent and love for writing 

and creative thinking, but also with the fine-tuning and experience of 

project management, organization, and application in today’s digital 

world. I take great pride in my work and apply my focus and energies to 

produce quality projects in a timely manner. I seek to bring positive 

energy to the teams I work with to further up level the work 

environment. Furthermore, I am eager to use my skills and experiences 

of writing and content management in a health and wellness driven 

organization whose mission and products benefit others.  

Thank you for your time and consideration! 

Johnny Newnes  

 

 

 


